% chool just let out. You
have hunger pangs and a
¥ limited wallet. What do
you do? If you're like many
kids, you go grab a burger.

A group of New York
teens did just that—day
after day, year after year.
Then, last fall, they filed
a lawsuit against
McDonald’s. They
claimed the Golden
Arches have helped
create a nation of obesity.

The suit was thrown
out, but the teens aren’t giv-
ing up. At press time, they were
aiming to refile it.

mends for a day. What’s worse,
Daynard says, is that fast-food
chains market to very young kids,
who are easily influenced.

PERSOMAL CROIGES

“Obesity does not come down to
one simple problem,” says Sheila
Cohn, manager of nutrition pol-
icy at the Nationdl Restaurant
Association. “Children aren't as
active as they used to be. That’s
a huge part of it.”
Cohn and other opponents of
.. the suit say that restaurants are
only responsible for providing food,
not for what people choose to eat
or how much. “These lawsnits are
taking all of your personal responsi-
let customers know how many calo-  bility and throwing it away,” Cohn

“We are in the middle of an ries are in each meal. “If people says. Critics of the suit 2lso nate
epidemic of obesity, which starts in  were told, a lot of people would that fast-food restaurants do offer
childhood,” says Richard Daynard, order smaller sizes or order some-  healthy choices.

a law professor at Northeastern thing else,” says Daynard. “Any food can be part of a
University. Fast-food restaurants Critics also say that quick-service  healthy diet,” Cohn adds. “The key
contribute to the problem, he says.  chains should stop pitching “super-  is balance and moderation.”

Supporters of the suit, like sized” packages that are loaded with  » What do you think? Is fast food to
Daynard say that fast-food calories—typically more than half ~ blame for teens’ weight gain?

restaurants should of what the government recom- —Heather Holliday
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